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x 4§\ Google Ads  New campaign

- Sowch Al Max for Search campaigns

@ Bidding

@ Campoign settings = % Get the best Al~powered per'ormance on Google Search
O AlMax gn nOAs

Keyword and asset
generation

O Keywords and sds

O sudget F& Tallor your ads and keep them fresh. Use Google Al 1o serve the most relevant ad copy and landing pages to
each customer based on their unique interest and intent

{5 Toke charge and understand how the newest and best Google Al is worl
insights in search term raports that show how Al Max improves performance.

Learn more

@ Ortimizeyour Search campsion it Al Mox s () m—

Asset optimization

Text customization

Use text from your website, landing pages, ads, and provided assets to create
more about text customization

Final URL expansion s

Send traffic 10 the most relevant URLS on your website when It's likely to result in better performance
Requires text customization to be tumed on to ensure ad copy matches landing poge

Add URL exclusions

Brands

ampaigns will typically s

A Engage more customers and boost performance. Easdly expand your keywords with broad mateh technology
and let Google Al match content from your landing pages and assets to help you show up on more relevas
searches. New ad group settings help you guide which customers you react

720 =0

Al Max= &t

eAceount na me (555-585-124)
~

Weekly estimates

8 our daily budget

Daily budget
$100 /

Costiconv
$1.80

[ . Optimize your Search campaign with Al Max
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P feroldisbrand @ . feroldisbrand &
Discover the best upcoming designers, now i Discover the best upcoming designers, now
on sale. Refresh your wardrobe with our on sale. Refresh your wardrobe with our 7“ -'I‘_l :! |
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‘Meta Al' SA|

Where should we start?

1|1 Let's get to know each other

1|1 Learn how to use Al

1|1 Talk about my goals

Talk or type...

[, O] & Al

Al O{A|

. i
Discover ? Devices

@ sophiekumar 1h Bb | omretn
Alex’s Shades

Describe me in 3 emojis & & ® 100%

e
| chose these emojis because you're training for a
marathon (%}, you love soundtrack scores and

instrumental music (J7), and you have two furry
friends at home - your dogs (4#)! Do these emojis
match your awesome personality and interests? If
not, I'm happy to try again!
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Q1 @6 9 X9 € Pause 43 Translate
-
@ kfang 1h
> oo Ray-Ban | Meta

Hey Meta, is this a good camping spot and
should | be worried about bears?

Wi oton + AskMetaAl.. 1l Talk + AskMetaAl
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