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Cilo[e ZZ& 7|4t Basic / Audience / DMP Targeting
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Audience Targeting
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DMP Targeting

TARGETPICK DMP, DATAMAX %! 2|2 DMP && HIO|E 2 2115 5

=d B0l 7ts

.

TARGETPICK DMP
#1113 HlojE| 7|kt

S| ClolE
AS718H0|E
2R (=*0H) HolE
C{H}O| A H|ofE

7|19 E(Z1E)

00 § Qe

¢

SK PLANET
20| TAEIY £t

FMNIHE STt
QAT SH /U] HE 7|t

A\
MNOIHE Z8{A

_— =
X2 3HE U ZEE R/IF

X (HE2XH/=HK]), A= ol
(11H7L, SKT, THHA T map)

TG 360
S Clole] &

U 2210l %5 Blo|E]

- B FIRIE
e e
- ML 7I5H B FE 22

99 omatol s hojg
T- ENIISE
Ty R e L]
- 2| Ho|Ef 7|4t

L

=LH Z|oi FtEAL S8 HIOIE

COMMERCE DMP
2/2nzfel fioje] S&t

=L FHHA
FS 2 DMP
v

2efel/emelol
74 Ni2=t
v

dHold, OLE, HAIE
=2efel £8E, LEERI RS

O\

LOPLAT
$1X1 7|0t

WIFI Fingerprint 24|
GPS HLCt H=tshA AL 0hE
YES AAEILICE = oF
702t 7H2| oHEof| Chsl 2
TESI] YES el =

A= 7z A AEE ER

|-
I= HE[/MIHE Het

el of 2091 74| ofat

4t /x| ofole] Hz|

HIIRIE MN0) Ralst

230017} 2 7}8 B2 Bt
1,23001 74 B FQ ST Ef



SALES GUIDE

BANNER - Basic / Native / Dynamic / Commerce / Video / Performance / SPLASH
VIDEO - Basic / CTV // Gaming Hub / MESSAGE
INSIGHT- BRANDING / PURCHASE / DOWNLOAD / PREMIUM

1



3. SALES GUIDE

Basic Bannher

71 7|22l DAL 2 | /MH 2kZt CHE ALO|=0|H EeiTaf H{IEHA HHQIA 2F &8
IAB(Interactive Advertising Bureau) 7|& 2 & Standard AFO|= & Jts

[|ufLi (Standard) HHHiL] (Interstitial)

640*100 640*200

300*250 640*960

Product Pixel ZACHE) E2ITH(H)
HILILIZER @ 50744
Skyut X
* _?_ (-]
o g AICHE? 640*%100 CPC 1708 CPC 100
SHNE X B AICIE? g e ol L A
e:v:aua.m:;: .. 18,85 X QE7| ARE (Standard) 2'; ?.;5/
Tk , 640*200 CPC 170 T
300%250 CPC 270¥ CPC 100
HMHufL A
(Interstitial) glg gT::; Y
640*960 CPC 270¢ mTEeEe



http://advimg.ad-mapps.com/ad_images/TARGETPICK_Creative_Guide_2025.pdf

3. SALES GUIDE

Native Banner
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Commerce Banner
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Video Banner
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VIDEO Basic
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Gaming HUB
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4. Campaign PROCESS
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